RhEERUENRERTFXRNCMERAHEETHNMRZ E

fifi 2%

CRIREIE R 22 N3OS i 2 e o e i D

T A (Media) & AR K 1 08 5 (4 SE R0 1) J M B o 4% . BUARAE & B IROR LR AN T i Sh R EZ P Ay 2
e H AT H A AL S HUR A 32 B AE o TOAL AN TE B9 A6 R 2e SO R 7 2R R SR AT B 5 ORGSR TR A i BE AR
SR A AL R T B TS TCAEANTE) B A B O — Fh R (5 B AR B R LR A 2% N B Iz D . BOR B
PR T Ak 22 ARt D e e R R T R SR R TR T L B ol BT A B A CUGC) B 72
Ao WEAT T AR GG A A ZE AR I B G BE (A5 R O AR AL T I BRI R Pk . X el T A A e Al R AR
R ME I DY ) D B2, LB T By B P NG UTIRTE B R TS rp o I B T | B A AN Y B R T R A T B
5 4T A Q0 0 T B S SR N S R Tk A Yy AR B ) Sy TR AN SR IR AR

KR AL RBORRTEF, BORE % BT B R AL AR, B EE
YER RRER AR 52 B0 I 2 e bl AR HR RRAT 5 vl o B8 A3 4K, 56 [ 0 M N S 2 4% 15 27 B 1 1] 2 3 (2014-2015)

WEFEJ5 1) - AR 48 BUIR G % 2 VB MU L I 28 S0 1 A A . TR VIS R 2% N S 5 5 1 2 B il 082, 110 KR AR 100
45,200234 LW, GG +86-136-4161-2265 5 HL FHE 4 : luzhen@shnu. edu. cn,luzhenluzhen@139. com

RF BRI FEZTFN

1 BACHE 2 AR (media) AU AT T i S0 F A B2 R GE RN 5 oAb At ML 9 2@ E . o kb
ANTE (A R AR AL BRI ARSI 45D 0 4k 23 SO I 7™ A RUR JRAT 6 B RS2 W . IE A% #5252 35 25 (R 3 « 46 B Wi A%
(Lawrence Grossberg) BT st : “BHAR R 2857 0 1 L&A 56 & CAFAIE o0 B B 48 09 — 38 20 » 45— T 1) R A0

29



B A E SO A ORI U 2 BRSO R AR TR R AR BRI A e Ak Y e X R ZIM U T MR 2%
SCE R BAR A G 2250, LA R AL S AT R 2% R 47 C 2 I IAAT BB 07 LKL B 0y AU TR A Bl T A R CRT LLGE
TR 4 2Tl AN T e ki 57 Y O SO L BT LA, BT A B B S AR B A AT PN N L TR B O Rt AR
O IGAN TS U AR — BT R A S A sk 2 AT R R AR SR ) ) s AR R B R L
e Az RS WA SR S8 R A A L B (R LA RO [R] R A 7 T 5 RO P LR o 3 2 DL 1) o o

— ERBEEFEMNRETmULIBT

TR EOA 22557, PR AR BOR 28 557 B SR BUR & T 77 s 2 A 1R “# BT P B — S IR Y 3
IR . AR B 2255 2 E2AE 5 vl 32 LBOAR ST # IS AL 22 SO AR 22 R SCAL Tl BRI S Al B BF 5845 4%
BN SCAL VEOR FIAL 2 S5 R R IR L 36 FE 0 AL R AR A 22 B 4540 S T I 2 SRR B0 s AT i R L AT 45
RS S T Z [ S 2R 5 2, ARG 2o B8 A 2 B 9 % 6 55 SO s i w2 i R s 4 i
X AR A BT AT AL AR 7 TR M 52 AN 2 S S T S0 AT A% 1 B 28 T A i R AR AR FR AL AU G AR
PR BOIG 22 T~ B ALk 0 g A AU AR DU B P B O o . VAT 35, AT 1A A A 458 B 3 i AL
W BT TR AT w2 Ak A T AE T 3 B S AR (Mosco: 1996,2009) . © %7 1 S J il I SO R
i3 i VOB SR I A = i R P B & 1 UK SZANRT S X POUL T 88 T A Ry b Ak zs ). AT
w2 RA A« i (Dallas Smyth) T 1977 45 & e d Hh 952 AR i BLE B4 24 /] Gt ) i L 6
HLRE 65 250 AN AR 72 NS T EL AR 72 52 AR A B2 AR 5 R e A — A 9 R B = — R B A LG
F P Z ARG ) 1Y 55 3 QR 1) e KA B 2™ -6

AT X ity At ok A e sy, JE HG R W i A B9 8 G BIL D T L L 2 A% 1R BOR 22 T B TG . i
(8] )71 57 ) B9 AS 57, A% R AT 5 v B 8 R i) — S B 2 B G T R RE e s Ok . AR R IR B R 2N
JEI RO VR g ARl i i S A e B URCRRE 0 AR K AR R T 1 A P S B A R LR XN
ekt ox | HH AT AR M S Ok 1 (8 R Y 2 0 7

HERPEHR AL SS A (Social Media) 2483 087 E 14, JLRY 5b A0 8 P A BT 28 1k i 7 B X 37 £
AP 1 T P A P2 N4 (User Generated Content, UGC) 1% — & Bl T K A AE 15 14 B 81 04 387 19 12 &
AR VT R A I I R AR T R L IR I S AL S R R SR R R O PR
SEAEN S BES S0 B E R AT A X R R R IE SRR IE R 55 8, 7 R
— B 1] Lk 7= 85 97 (empowering) 28 50 1 2 55 2Z i o 3 S 1 1) % AR 14 B0 (14 AL T o DA 1A 8 1) 5 A ) )

{13 Lawrence Grossberg,Ellen Wartella, Charles Whitney, ( 4 JR B 5 % 3 ) Mejieyuanli yu suzao [ Mediamaking : mass media
in a popular culture |, # & % Yang Yijing. & 2% 2% Chen Yunyun ¥, (& dt Taibei: & 7% 5 171 C 1k H br 1 A R 2 # Taiwan
weibowenhua guojichuban youxiangongsi [ Weber Publication International Ltd. ],2001),10.

(23 Jewg « B3 A% (Nick Stevenson) . (INiR I AL ) Renshi meijiewhua [ Understanding Media Cultures], F i Wang
Wenbin %, (b 5% Beijing: i 55 El B 16 [ The Commercial Press], 2001), 12.

(31 K1« w4 A David McQueen , ¢ FE A B AL ALY B 28 WA ME & 5283 ) Lijiediansh : Dianshijiemuleixing de gainian yu
biangian [ Television:a media student’s guide], #i A Miao Di %%, (b 5T Beijing : #8 & H it 4t Huaxia Publishing House,2003), 13.

(47 ¥ H K Zhao Yuezhi, (f53& 54t 4 . BUR LTS XA ¥ ) Chuanboyushehui : zhengzhijingjizue yu wenhua fenxi [ Communication
and Society ; Political Economy and Culture Analysis], (3t 5 Beijing: H £ 1 K 2% 1 iii#E Zhongguo chuanmeidaxue chubanshe[ Communication
University of China Press].2011). 3.

{53 Vincent Mosco. The political economy of communication ;: Rethinking and renewal ,London: Sage Publications, 1996 ,141. (2°¢ edition
was published in 2009).

63 Dallas W. Smythe, “Communication: Blindspots of Western Marxism”, Canadian Journal of Political and Social Theory,Vol. 1,
No. 3(1977),1-27.

30



LA R A X K I R T O 2R AN T X BB RO i T 2 3

(exploitation) B> 2 WeJRELE 77 JC7 [l B L AR ZRAE R M 2R I N 2 - N2 5 B335 ) — 3P
5 B B B ELIR R BOR (R web2, 0 B0 R —MEE TR RABER, Bl i 5 H R AR T A IR
CRREE A B A AR e 3R T 2 2 5 0 55 1 T H 59 [) I, s o BRAC L T 90 4% 19 7 28 8 A 32
AP AR A T AT SR Z AL I AT B i 0 4 2 N AR AROR . 3 i 5 i B — S 4 52 R 3 (SNS)
Je WG 45 0 Al AR RIS 3 00 o H R B Ok 1 4 52 A B o 20 Aol e 5 42 v P <Rl 7 ok
BRA S DCTEAS TP LK o JH P B AR i N (UG O e 78 R il o 80 N 28 A% 1 552 B A g ot Al i A 7
AR A — B R IS

—BFREREL BERUAE—""RFER"

B EAE 22 gL« SR B (2001 £ 1 A PR AR 7 ek 3R L7 el T AR TR A AN AE 1] LAV 9 )
IR B AR AL 23 BB U B At 2 i MRV R AR R ) AR L B A GRS R B T AR S B R TR S
TS L, ISE BB, PO B i, R SRR S, O TG Ty T SR AL S N SO AL B I AN A AT S R A
FSAAR B 2 v, 7 A T8 TR I A 1 e T SCAL 5 30 A SOk =2 T 7 BE 22 01 558 48 SO T, 38T B 25 1Y
3 3 R ARAL AR A B A SO A 28 B ROR SCAARR B E Ty 24 A2 SO Y 3 3 JE )

55 R B, B — BB SR B s BRI AR T 2 M R IR SO Ak . %2 5 4 I (Herbert Marshall
MecLuhan) A R “ @A BIIHE” (media is massage) . fh$8 i - “ 1% 37 o fe A8 o 19 =515 A 2 32 3R L i 2 A
H & 7O N A 0 ORUTE T 4 BIE T EA S R4 EH ARk T4, “fEfi
B SR SRR R e A S 0 RIS 55 0 RO AR Ak | B AR A RS =08 Ak, 7 v A AR —
Fofr 4T A E A PR BE BRI 3 ok AT B B TR R R, SE PR BB S TR bz . 2Rk B T
2L 15 A8 1t MBS /N D A 52 AT 0 SRR SCA TR 25 1 9005 T 2 e T AL 100 387 2 o 75 6 4% T 1L )
BETE N Y 5 7 D 12 B AT 2 0 1] 32 0 2, 10 R T DL T HILBR A5 R i 0 25 B R B Ok A
AR AL RS A e A ST | Bt LU e e O SN NP R gt I N R R e S AN E I f ANl
IR Y 25 T e 3 LS A TR 7 A ok TR B MBS RN AR AL . O) — LA S A B
BE AU i 4k 25 52 ) (19 92 [ 24 35 JE IR« 2% %2 (Nail Postman) DA A BV By FEE A BN S Sk 34
AGIT T A SR AL B9 B4, O X8 1 7 1A CH D) X I S AR 3R s TR TR 19 10 1 . A 7E (158 2R 3L
FE)— A5 G oo X (BE SE D — D RIR Z 30, 73X L, — D28 AR A R T DA SR A O = R
IR —Fh SRR i L A R RIRATRL T — AR IR AW Rl 2% S BN L AR A L
FTERT AR AR R RIS . JC A AN TE (4 4k S8 I A4 4 R0 4% Al 557 CFE AR N30 Sl ) 2 4% = ) 485
FRAT S I8 SR A 2 H 585 TR A5 1 I BLAR A TRATT AR 09 B — >

(73 H#H = Feng Jiansan, (&% . 31k 53531 ) Chuanbo wenhua yu laodong [ Communication, Culture and Labour],( & &%k 4
5% ) Taiwan shehui yanjiu [ Taiwan: A Radical Quarterly in Social Studies],2010(77) ;:382-383.

(81 S. Petersen,“Loser Generated Content”, First Monday Vol. 13.No. 3(2008) .87.

097 ik« #3178 B\ Jean Baudrillard, { JH %% ¥t 2 ) Xiao fei shehui [La societe de consummation ], XI| i, & Liu Chengfu, 4= & Kl Quan
Zhigang ¥, (B 5% Nanjing: fg it K% H iR #1: Nanjing daxue chubanshe[ Nanjing University Press],2000) ,76.

(103 BH T « # 5 9 McLuhan, E. , 38 22 58 « Z 4% 6 Zingrone. F. . ( & 55 /5 BUKE B ) Maikeluhan Jingcui [ Essential
MecLuhan ], fi] i % He Daokuan ¥, (F§ 50 Nanjing: 7 5t K 2%t iltkt Nanjing daxue chubanshe[ Nanjing University Press],2000),228.

{113 http://www. chuban. cc/yw/201504/t20150420_165698. html,2015-04-20.

(12) ™ Yan Ya,# /N E Dong Xiaoyu,( F 4F“4F 5 Xk # AN TE 2 19 A 3 # 44 ) Qingnian“Fuhao youxizhe”meijiexingxiang de
ziwogoujian [ The Self-Construction of the Youth’Symbol Player Media Image ],  F 5% #1 2% Bl %% ) Nanjing shehuikexue [ Nanjing
Journal of Social Sciences],2015(12):93.

(131 JeIR » P 2% %2 Neil Postman, (I 5k £ ¥E )Yule zhisi[ Amusing Ourselves to Death], % i Zhang Yan 1%, (K Guilin: ) P4 ifi
Y8 K 2F WAL Guangxi shifandaxue chubanshe [ Guangxi Normal University Press]) ,2009.

31



= AmiEFRE—“FE'H—5

DX 7T A IR E Ak 5 AR AR R R AR A5 L T AR N 0 T S Ak D R B B 6% ) B A%
I BUR R EREURAT S . TS AR M S I KSR ELN . B2 TR A R T E B
T 4 15 A 7 M R o R S OR T R T Ak XA B 2 AR B SR . AR R B PR BE v, LA R B
AR T H IR H 45 54, 980 [a] B, IRAR T 48 N 09 SRR RN AN 22 42 s 55 HAR G, BIAE 2 &5 H T
B TSR AR BRI S R IRAER . BFSE R s DS AR T RRATT A B RE LUK 7R [F — )=
M 08 8% I B A IS B A I TR 20 X R AT LU — ) 1 R F A, BI AR KR, A0
JT—N",

B2 AR FIRMARRADZ —  FELMRATF R OB R B A« 89 B (Erich Fromm) £
HZEECT A AR ) (The Feer of Freedom) — 5 v, 2 2 3 280) i A7 5¢ A 8Bk 1 K & 1 1S A
R X — RTINS Bl Z R EEACR (Fromm:1960) , “ A&7 519 IF i 5 — WL 4%
A1 [R) I R A e e STE B A XA R AR A BT, NiEdt By a2 B E b A 23
JBt T R BT R A NS S AR TG B TR B A M AL IS — R B AT R TE IR IS R R
S — N BYAT Ry oo eee BAE R — TR AT Sy W) B 08 TF iy, AR T N 2R AN A A 7R X 5 — Y B
PEIT MR R NS B BRVIZB AN S L AZEMEG R, 5 H BT 5 R 2 b
O SZ IR L B SOZ TCRE N ) VRN 22 /7 ) FE 3 L R A UE W A5 A o 3 A Dk 22 58
IR 53— AR AP Z 35 (T. W. Adorno) —#F, % A B AE M A 5 1 T A A UL 30 . 28 3 W) R
IR AN B Y S R 2 T i CIBCED (9 515 5 AT 3, RN B BUR TN IR L, Y 5
18 3l Lok N B RIS R R R AR AT T R A B s N 2R A B ) B R EBR R T B A B R A Sk Y
R A E LUAR B A AR B Y — T, AT 2R BT A Y ) RS T LR RN R e B i e 0 R, AR
T RSP B R 7 N R R U 2 A E R 0V T AT S BE 8 A 2R AT 8l o A% R Bl R il 32 I 7 3l
=

e T 5 T T A A B AR T A 1) B AR R v AT SR B — T, LB I R R R R A R TR R TT
A7 LA RE FHL 8 09 BB AL f TR A, WA FRATTA RS B 2 A O R R IR AT TR
Hrh ok Bk, DIEORIM AR A T B IR W8 K, o) — 75 1 )2 A0 {8 300 9 0 08, JE AR R o
ORI SR AL AR D B SR BE A5 R T O R W e B S R E RN P . N5 ARSI S8 2 19 1 B A
FEER G A IR a0l . 55 [ 04l 22 27 B I PR A Uk R o0 $ 24 5 ] B8 /R 18+ (Catherine Steiner Adair) Z04F
K— B ECF BRI % R K BE 5200 . A R R a3 B TR B AR B % - BEAE 5 R E R
F)—Br BB 5 N B AU KR AL I T AT AR R . DT IR 7ok A S8 E A&
1000 244 )L , & 7048 58— >4 45 A BELE N Y T A7 HR TG s T 220 AN 170 28 T 8805 BOR 19 2 B X 21 1Y)
T T 3 B S TR o X ) T < 0 AR CHl, 90 X LA iR I A 2 % A A D Lt 2k (] 3L A
TR BT | L5 ) LR 555 1) R ) WA 25 55 L i 7 B 2 S A 2 I SRR RE g 1Y G e, 1T

(4) WA - BB MW E. Fromm, (X [ # Y2 ) Duiziyou de kongju [ THE FEER OF FREEDOM], ¥4 Xu Heping, /& - #f
Zhu Shiqun &, (It 57 Beijing : [F 5 3k H 2 5 Guoji wenhua chubangongsi [ International Culture Publishing Co. , ]1988),23.

(53 [ LA Ibid. 55 24 B

(161 FZIHA I 2L, W25 U 0 T 43 5 8 B 1 AR5, 0 o 43 o 8 0% S & B A © R & BRI ER B 25 L O 5 0 R
SR HS AL S Hh B R B 04 de W) B R OC R IT . (B RHE =5,

{173 Catherine Steiner-Adair, The Big Disconnect : Protecting Childhood and Family Relationships in the Digital Age, New
York: Harper Paperbacks. Reprint edition,2014.

32



TR A X S 2R T 6 R R B B R 2 B

AR RS RAFA R (NPR KRR CRFEERR R TRRT) R AL B i T8 B A X
— i AR A A 1 TR HE L PR l:lt?kﬂ]ﬁ?%ﬂﬁ%ﬁﬁﬁiT{}:ij} Xﬂisc%ﬁiéﬁkf“ﬁﬁﬁ {75 A4
HER WEAESME A A KNG UURTE A SRR b, R 2 B ATH Z a5 .

M EBHREEHNRRAZE

T 4 49 A T H AR AN E H i 1 8 IO BRI AN 22 g, I I R 1D T g R U7 B8 R T
PR Sl [ A MR % 5 A P (B RE V) 89 TR A B AR VR 2 OF Al B e s R R B
BHRAS . Z B O B ORI A B A= i 0 AR B TR X R SR AR A R R IR . R R R A
FERAE AW RV L R IERE IR 5T B G N R SR SR AR TSR, T Ay AR
Je— M AT A B e, A E T 2 TR B A B ﬁ%ﬂﬁﬂﬁﬁﬂ’]“*‘]*ﬂiﬁx 7
BN 57 3l o f & 1 HEICL (B B H AR FIBE AL AZ

(intelligent action)

JLP B 5 SCAC A BOR BAL i 8 i 2 56 8 1 2 A0 IE IR BN, A Bl & BV i 2
JE By TAE VIE B VRGO Rtk o B A T R T AR B ROk AT B T A 2 R AT PR R R
R EHOA R E LR A R, A BB IE A E A S 5 A A DR S0 R AR 45 58 6 M
PR . AR TR DA B0 R SR K R SRR B SR IE A IR 4 B A S — A I R A
JLP SR AN FTRERY . o T R A S 62 2077 A T e o B8 SRR 1 S A T R R 2 L IS N ST A8 [
W25 T LS B0 4 A 0 ARG RE . 7R 20 B8 12 | 5C 2 4R R - 80 95 2 rp g 1L B 0 8 R R L B Y
g GREILE RO R o H F BB IR A SRR A B AN IX A FE R B R AR AR (2 3 1 2 K
MG HO Mtk DU BT I 28 3 (i 5D A XA 2 58 7 By 5

BRREAGFE EBARZE  REAGLER . KGR EEBRFRZLELRALRA AT T LR
LW 2R E AR Bt AR R AAARBL R A e R R B R A 5 Lk B ik KA
0%,

(B F 30:7-9 Fe &%)

(18 XHA - P E. Fromm, (X [ H AZAR) Duiziyou de kongju [ THE FEER OF FREEDOM], 44 Xu Heping, R+ B
Zhu Shiqun ¥, (3L 5L Beijing: [# R 3C Ak H iR 7] Guojiwenhua chubangongsi[ International Culture Publishing Co. ,].1988),25.

(19) L5« F B4 Thomas Lickona, { 35 7 & 45 ik #% T 2 B it i 9 — T ) Peiyangpingge ranghaizi chengxian
zuihaodeyimian [ How to help our children develop good judgment,integrity,and other essential virtues], Jifi 25 4¢ Shi Lihua ¥, (4t 5
Beijing : 1 [ 41 2 L 2= H i #t Zhongguo shehuikexue chubanshe [ China Social Science Press].2005).

33



English Title:

Influence of Media Commodification on Family Kinship and Solution of Gracious Education

LU Zhen, Ph. D. from Fudan University, General Secretary for the Research Center of Modern Publications, Visiting
Scholar in Faculty of Communications at Pennsylvania University (2014-2015). Associate Professor at College of
Humanities and Communications in Shanghai Normal University, Guilinlu No. 100, Xuhui District, 200234 Shanghai, P.
R. China. Tel: 4+86-136-4161-2265 ; Email : luzhen@ shnu. edu. cn,luzhenluzhen@139. com

Abstract : Media is an agency through which human expressions are extended and spread to distant posterity. In modern
society,the media is not only an important means that helps people understand the world, but a major channel by which
people connect themselves with social institutions. Media, ubiquitous nowadays, brings about tremendous impact on the
generation and development of social culture. However, media has become a means of capitalist commodification(through
advertisement) and even itself has become a commodity (through a variety of entertainments, film & TV shows and
online novels,etc). Technology not only brings us convenience in our social life, but also makes successful businesses by
turning media users and the user-generated content (UGC) into commodities through improving user “viscosity”.
Commodification of media and its content brings about great difficulty and challenges to modern family,especially parent-
child relationship. Overuse of electronic media causes lack of communication between family members,and children are
more likely to closed their hearts and immerse in a self-world. At this moment,education based on listening, understanding
and love,and on gracious interaction,is undoubtedly one most important and effective way to deal with such malpractice of

modernity.

Key Words: political economy of communication,technology philosophy,electronic media, commodification, amusement,

gracious education

34





